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Abstract

This research aims to examine the service marketing mix, the trust, and the
customer buying decision for health assurance for children (one month to 10 years old)
and life assurance in the Chiang Mai district. The sample is 400 subjects; the collecting
data tool is a questionnaire and data analysis using descriptive statistics, including
frequency, mean, and standard deviation, and inferential statistics, including Pearson and
Multiple Linear Regression Analysis.

The results of this study revealed that most consumers are females 50 years
old and above, with a private business, and the average monthly income is more than
35,001 baht. The marketing mix factors which are most important are the place and

products. The essential trust factors are convenience and communication. The coefficient
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analysis predictor in b value of both variables as the service marketing mix 7P’s (XW) is
0.412 and the Trust 5C’s (X2) is 0.202 affecting the customer buying decision (Y) then,
using the Stepwise Multiple Linear Regression Analysis, the testing result was significant
at a p-value of 0.01. The result for the independent variables which predict the customer
buying decision (Y) was 0.50 percent, and the predictive coefficient (R®) was equal to
0.605; the prediction equation is Y = 2.347 + 0.412 X1 + 0.202 X2

Keywords: Marketing Mix Factors, Trust Factors, Consumer Decision Making, Health

Insurance for Children, Chiang Mai
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ety 4.05 0.386 4N




21581SgnSUSIFAL UN 37 aduil 1 unsTAU - DunAU 2566

wami’iLﬂi’\zﬁ%’agaﬁﬁﬂmw‘lﬁ'sw’h Wi srduanaAnTiulasTmAeafuilady
anailiiwls awsweglussdivann fdefswindy 385 uaziflearsansedin wod
grumstianuszainauiy Sauaiesn Quﬂm‘lﬁmmsﬁﬁmmnﬁqw Usenaudie ade
douluifos v3smusziufiszuznalumssesusinsminzan §uilaadesiuinuisnyssiu
T¥usnisndon1szneetesimiiseliuiy visndsyiufianuasainauieildsulunisusnig
muddy sa9avanfe Funsiesns Usznevludeiadudesluitesses §uilaalinvla
Fndeyaludusne 4 fguslaaldsuanuismiseiuazgnissasudiu visnsefuaanse
mauﬁa‘f{nmmmﬁjn%Tnﬂ‘lﬁLﬂumhaﬁ ninounaasaNudawwe 95919 waznienlianu
FImingndn ANRIAY LLa:ﬁmmﬂﬁﬁagnﬁm mwmuag"luité{umn Usznauludiie
Hadudesludosrey USEMUssAuariinIneuTasr s wsuwANMaEdY 9 USEnUsEiuuan
maoﬁ']ﬂ?’@ﬂ%ima\iaum@mﬂ[ﬁﬁ’uﬁaﬂixﬁ’ﬂﬁqm ANAIU WATFIUNTUA lFa UM TaITALE
awswegluszduinn dsznauludeiladpdesluteses vishsziuamnsniiigusing
annadiulalunsuins wu lifidedanaralumssiduns Juslaalinslalusnsgu
mslduimazesuisndssiu amddu wazdmanulalavaznsld amsmeglussduann
Ysznavlugin HhadudenluiBesas wilnvmussnysefuiilala LLa:TﬁﬁméﬁLﬁuLLﬁgu%Tnﬂ
wwaiflaymszesuilnalisuie  uazdsslimuusiunfuilaaléfueted fuslaadesiui
U%ﬁmﬂi:ﬁuiﬁu%nﬂiﬁ’u@uﬂnﬂﬂmﬂmnﬁaﬁmwmm VIENUIEAURINITNINTIIUAELDUADDS
anéusazauld ausdy agUnmsnldfsuanslumsnei 3

AN 3 UEAININIINTATEANIEIe 5 Cs

flasuaulinela 5 C's (X) A S.D. wlana
Frun13ieans 3.83 0.520 N
snuandlala uaznsli 3.71 0.563 ah)
sun1siidionniin 3.81 0.728 Yal)
FunmslfanuazaInaLY 414 0.604 NN
fhunmsudleaaunisaidaud 378 0.695 NN
U 3.85 0.334 4N

HAN1TIATIZRNIINARaUaNNAgIY Laslda N sz Andanduwus uuuiieSau
(Pearson Correlation Coefficient) LLa:mﬁLﬂi’l:ﬁmmaun’ﬁaﬂnaﬂvmgm (Multiple Linear

Regression Analysis)

71



72 SUTHIPARITHAT JOURNAL Vol. 37 No. 1 January - March 2023

A5N 4 LEAIAE NSz RNSanaNAUSTErIgALlsDaSe

Aulsdase fladaanuliiele A1 Sig STAUANMNNNWUS (1)
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