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Development Study for Enhancing the Brand Building of the Highland Herbal Product
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ABSTRACT
The purpose of this study to establish guidelines and strategic recommendations for marketing strategies
and branding of the highland herbal products. The research instruments are questionnaires and
in-depth semi-structured interview. The study found that Guidelines and strategic recommendations for
marketing and the branding of Catechins facial cream consisting of 1) Analysis of business situations. The
strengths are quality and price. The Weaknesses are distribution channels and marketing communication

activities. The opportunity is funding from government and in trend. The threat is an economic and
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competition. 2) Defining the composition of the brand according to consumer expectations should have
good quality, beautiful packaging and easy to use. The average price is 247.73 baht in the package size 50
grams. It should be distributed in the Royal Project shop and the mall. The samples should be given out,
product trials, advertisements, trade shows, and online communication. 3) Defining the target group of
communication is consumers aged 35 years and older. 4) Brand communication for a good image through
marketing communication activities. There is a market segmentation target group that is women, aged 35
years and older, to know, understand and value. Using integrated marketing communication strategies
through word-of-mouth, out-of-home media, and premium distribution. 5) Brand management should be
controlled as it is communicated to consumers. Reliable and link Catechins face cream products with the
Royal Project brand. The prices of products should be compared with competitors. To determine the
market position and promotion is important for customers to try the product and create loyalty to the

brand
Keywords : Marketing Mix, Branding
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